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OUR PORTFOLIO

450+ projects for 350+ clients over the past 7 years
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|. Communicate Via Digital
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Internet Users 2021 daxulonsutting

50% of the internet users < 40 years old,
students are major users, representing

21%
Population  Internet Users - Mobile Internet Online buyers
A R users 782 Million
~1.4 Billion 989 Million 986 Million
222 » A \q Short video
m \ [} » 837Million

VS. Population



Main Digital Channels 2020

1.3 million

P

[
530 million

TEXT, PHOTO, VIDEO

Leverage Fans Power

LONG ARTICLES

Followers

Maintenance

@ ® Inew since 2020
(P WINEI

EXTERNAL “LINK”

SHORT VIDEO

Leverage “Friendship
Power”

Sales & Daily Tools

VIDEO TYPE
FOCUS

490 million @

SHORT VIDEO &
LIVESTREAMING

Feed/Educate Your

Interests

~420 million @

BULLET SCREEN+ LONG
VIDEO

~400 million @

8

SHORT VIDEO &
LIVESTREAMING

Generate Emotional
Connection

Target “Sinking” Market

3rd
70 million @

RATINGS & REVIEWS

Brick & Mortar Words-

of-mouth

50-100 million @ | 280 million

: LIFESTYLE .
I FOCUS

REVIEWS WITH TEXT,
PHOTO, VIDEO

Lifestyle & Words-of-
mouth

TEXT, PHOTO, VIDEO

Social News & Events

75 million O

TEXT, PHOTO, VIDEO

Credible Q&A

56 million ®

TEXT, PHOTO, VIDEO

Tribe-centric

ihl .
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hanghai

CONTENT TYPE

ROLE / FEATURES

B2B

‘ B2C

Timeline for
MAU: Sep
2020-

Non-exclusive



Main Digital Channels 2020

1.3 million o
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BULLET SCREEN + LONG VIDEO
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Main Digital Channels 2020 - Lifestyle

500-100 million @

Lifestyle & Words-of-mouth

REVIEWS WITH TEXT, PHOTO, VIDEO
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70 million @

@ Brick & Mortar Words-of-mouth
RATINGS & REVIEWS
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% KOCs VS KOLs

BRANDING

KOCs have a =, KOLs are
clear brand brand
Top preference agnostic
Celebrity KOCs Infl KOLs
. : nnuence ~
influence only | . Influence
@Z{EH Austin Actors, actress, Idols, SR S p @ (ﬁ' social
. friends followers
singers \  @ikm= o EEEEERE
KOLs
KOCst a:re 3\ have
mtr;‘a et)ll [@‘questlonable
Suthenuc authenticity
F&B bloggers, online celebrities, KOCs do not KOLs have
RN social media stars have high high
. W T L g engagement | ) :ng?g;lme'nt
. due to less — due to the fan
@F®/LJennifer E@FWHXHE @Estrella followers base
KOCs are | | KOLs are paid
rarely paid o fees and
fees commission
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KOLs Talk About Food

CONTENT

CHANNEL

ANALYSIS

FOOD TUTORIAL, RECIPE,
FOOD CALENDAR,
COOKING TIPS

2 6e

Mass Consumers

Innovative new recipes would
have a lot of likes and comments.
Tutorials on traditional dishes are
also popular among young
generations,

BAKING/PASTRY

BAKING TUTORIAL, RECIPE,
BAKING TOOLS, CALORIE
CALCULATION

il J Jol

Female Predominantly;
Moms

High quality ingredients sharing, low
sugar & salt, ease of the process and the
innovative  bakery are frequently
discussed. Young generations also prefer
low calorie recipes.

SNACK & DRINK

INNOVATIVE RECIPE,
TUTORIAL, HEALTH-RELATED
KNOWLEDGE

sl o N6

Female Predominantly

Recipes follow the latest trends.
Functionality (e.g. healthy effects,
whitening effects, low calorie) can
be selling points. The attractiveness
from the look is also important.

il .
daxueconsulting

LOW-FAT DIET

MEAL PREP, FOOD CALENDAR,
FOOD ADVICE, CALORIE
CALCULATION

Gym Enthusiasts; People On A
Diet

Weekly meal prep, healthy & high
protein food advice, balanced
nutrition are frequently mentioned.
Reducing fat and Increasing muscle
are popular keywords.



KOLs Talk About Food

KIDS / BABY FOOD

WESTERN FOOD

CONTENT Food tutorial, Recipe,
Nutrition value of food

CHANNEL @

Moms

There is emphasis on the
restricted use of condiments, the
nutrition value, food for different
months, the functionality of baby
food (e.g. color, shape,
usefulness).

ANALYSIS

Young and middle-aged consumers

The recipe for Spaghetti and its sauce is
widely accepted. Different kinds of
salads are welcomed by young people.
The cooking instructions for meat and
fish is another trend.

Meal Prep, eating alone,
Cooking tutorial

Young consumers

Relatively niche market. Exquisite
mother and white-collar workers
are the main followers. Chinese are
familiar with Japanese cuisine, so
they have high willingness to try.

il .
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KOREAN FOOD

[ oo ke N
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"

Cooking tutorial, Recipe

Medium & Large

Young consumers

Relatively niche market. Young
students and white-collar workers
are the main followers. Bibimbap
and Miso soup have many
innovative ingredients and styles.



Case Study Ramen talk: Mass promotion on live streaming (1/2)  cex&ensuiig

o Compared with other instant noodle brands, the promotion of Ramen Talk on live streaming is extremely high.
o Ramen Talk live streams on nearly a monthly basis where they invite celebrities or KOLs to participate.
o In Apr. 2019, Ramen Talk first entered Austin Li’s live streaming and sales volume reached in 1 second. Ramen Talk

has cooperated with Austin Li in the whole year.

First appearance on Austin Li’s live streaming room

~ ’
IEEES 57.9 RMB for 3 pieces
~ 81.2 RMB can get8 48% OFF

packages

v[3

LA

SKU

Ramen Talk’s live streaming data in 2019
(February — March)

Ramen Talk live-streamed with 450 KOLs

Held around 2,000 live streams in 30 days

The number of Ramen Talk’s SKUs involved in all

live livestreaming reached 88
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Case Study Ramen talk: Mass promotion on live streaming (2/2)

Ramen Talk focuses on social media platforms, omni-channel online marketing and overall KOL marketing, trying to cover
consumer groups in different channels by using intensive circle-level marketing .

+ Bilibili is the major promotion channel for Bilibili WeChat * In 2017 and 2018, Ramen Talk heavily promoted its products on

Ramen Talk, where it introduces its products in WeChat.
details. % » Average views on WeChat articles reached over 20k

+ In 2018 and 2019 Ramen Talk has cooperated « Ramen Talk writes articles about latest activities and products.

with 338 KOLs for live streaming on Bilibili. ¢ IIEEEEEEEEESS——— It also introduces some co-brand activities.
(©)20 million video views* (©>100k exposure*
Douvi Xiaoh h » Most content on RED are product Weib In 2020 Ramen Talk has cooperated with 7
. In 2020. onlv in 1 month 13 KOLs with over 1 ouyin laohongshu reviews and sharing product details. eibo Top KOLs with 10 million followers on
million f’oIIov)\//ers mention;ad Ramen Talk. ) E?Qﬁ:i?::;fnwfosr :(lg';?dlz? Austin '-\‘ Weibo.
« Searching for “ramen” in Douyin, the weight of d # Nood| ' ded pr' in Li
“Ramen Talk” is much higher than that of 4 ROO esTre”::omnlwent Z b yA u? mL'I
“amen”. . amen Talk, evaluated by Austin Li -
(@ 500 million exposure* © 10 billion
exposure*

* i i .
Exposure and video views data are as of 2020 @ 10k searchlng results
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Il. Sales Via Digital
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Case Study Hey Tea Go: An Optimized Customer Experience daxutonsuiting

o Consumers demand a modern tea lifestyle with convenience and rapid service. HEYTEA rolls out mini program and mobile app

in response to overwhelming consumer demand, their waiting time decreased by

o In addition, HEY TEA also launched specific HEY TEA GO offline stores, serving customers who live in residential districts but

not near city center or large shopping malls.

HEY TEA GO App increased users in 2020,
totally reached users by the end of the year.

Order
offline, 19%

Take the
product by

themselves,
74%

Order through the

mini program, 81%

By delivery,
26%

Many customers choose purchase online and
get products by themselves

In 2020 HEY TEA opened new
HEY TEA GO offline stores in total



Case Study Hey Tea Go : One Drink’'s Customization daxuconsuiting
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lll. Novelties - Create The Popularity




Hunt For New Taste Experiences — The Market Will Need A Higher

Capacity For Regular Taste Iteration

COCKTAILS MIXED WITH VARIOUS
ELEMENTS INSPIRED FROM  THE
HORECA INDUSTRY

Fruits, Herbals, Milks, Champagne
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SWEET MIXED WITH SALTY ELEMENTS
INSPIRED FROM CHINESE CUISINE

Popsicle X Rice-pudding
HEBXEEHAREN TR
BEM: 12.67t/78g | Fith: RE
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FLAVORS INSPIRED BY REGIONAL AND
INTERNATIONAL DISHES

Thailand, Japan, Sichuan, Wuhan are most popular
cuisines, and have spicy & heavy tastes

CERS AR Bm)



END.



